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Color is an important feature considered by consumers when shoppi
various products. Marketing companies need to identify the colors tl
create an intention to purchase and a desired atmosphere in retail
However, it is not easy to anticipate which colors will be popular for ing
items, because consumers have different preferences depending on
types. Through the research reported here, we can deepen our understant
of the influence of color on consumers.

In thif- researchers surveyed CGerman consumers to obtain
information on whether |h‘(hcm_qht color was important when
shopping, how mueh they were nfluenced by color when buying various
products, and what emotions and(@Esseciations) wereGelated)to various colors.
First, the researchers(amined)the (@) and found that color was indeed
important for lhtvﬂwn shopping, with 68% of them mentioning
color as a ﬂc-u-rminin).'hc'n choosing the product they intended to
purchase.

Next, the researchers investigated whether the degree of jmportance

consumers put on colof(varied Hepending on the products purchased,

six everyday products and the(percentages) of the(participants) who

Y

figure(®)7

placed high importance on color when purchasing those products. The top two
products were both those worn by the(participants) and the three lowest were
participantsfplaced)importance

on color for cellphones, This was the highest among the electronic products,

all electronie devices, A total of 36.4% of thef

but only slightly more than half of that for bags, which appearcd one rank

above.

Product

Clothing

L 20 40 L] &0 100 %
Figure 1. The percentages of the participants who placed high importance
on color when purchasing six everyday products.

(participant=YperceptionsJof and
(ae:f-oci;ltiomi)wilh colors. [hal red had various meanings:
love, danger, anger, and power. Green produced f(relationship)with nature,
good luck, and health. Furthermore, the color white w:n: with
balanee, health, and calm. Result)Ghowed) each color had several different

Third, the researchers looked at the
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meanings.

'i'hr.-in the abovel ow  colors
influenced German consumers. However, this influence |n:1_\ m country
to country. In this globalized world, it has become easier to market products
internationally, partly due to the increased use of the Internet. Therefore, it is

necessary 1o consider the importance consumers in other pans of the waorld

(@lace)on color in their chaices of products. The next part of this(passage)will
[(Okan Akeay (2013) Product Color Choice and Meanings of Color: A Case of Germany @
sult®)2

- IR

O (=l
in Figure 1= as Figure 1 shows 5 B 1 [oRp3nA[5 [N #82 Z31 »The testresults showed that his heart [™F
TS /See Fig. 1. @5 X1 %28,

7 (#/) ®, H#R, & (%) fig) was shown [

plac

e®2

2]

>

2([place A+E]] «--lz/--- XV &> A (fliflE- AZAE- G
Bz, A(BE) D527, AR ETFES <on, in/
above, before, over» The family placed emphasis
[importance] on good manners. #O%K TEALEHEIEES
HEHRINE /Japanese culture

places high value on
punctuality. &5 HAROSACIIR B Lo BEEHR

LTWw3/place one's full faith in her #ZZ&mEMIE

ﬁ‘E’P%ﬁCZ, ZERPEDRAIL—
(ERER) A RIZM L RENEELIET 255V HIGHEICEIBETY!

O 200 [LiELiE~s] (BE-EBRAL0) #R: (30 GIR)

was normal. &5 EEERECREOOBIIEY £-1/the
result of a calculation FE&EHE.

vary@1

(BN =B —2\ IR 0—=0ON)

O — © 1 (FFEOH- AB) < ZB0T/hb--FT/ -0
T/ & (AW RLRS, ED «in/from...to.../ be-
tween/ from» W The rooms vary in size from 20 to
30 square meters. #EOIL S 20 3FS5 A— b 30 3F
A=V EEEXETT /varying degrees [amounts] of
A LALALFEEE[]D A/ The time needed may vary
according to age. [#5 DEARRIGERICLoTREY S

%/The details pary from country fo countrv. (#5)
FEMLE 2L RS,

ERRtA—HBROHERIC, [ X4 LBEMFEER EA45R] O G AfIA VY ELSTIEEOTVBIEDN—BTEAIPINVELITBERVET.

T A—HBREIICHELIEAZARBEXR, TOEICKRE DRIEEIRRER TIE, EETIXLATO LD E M PR L TR I & ED, 5 DR ER
RAHY%E, ROVERET, ERICHEAZRTADPROONATETVET . hiF, FEICESXAEH TEREIND, EXBRLEOLENICHBLZDHDD
HYIVET . FDHZEDIFBOHICIE, G AGHIDTAZ—DEIIDIEETT .
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onway " EEBH [ @ onicl 1 —Jamfro Gl
A) Ko (¥4F) ((3) single) (« re-
lurn ( round-trip). 3 —Jifyi, B i Oah— 4 By
D{MFRRE); vVu s 350,
4~ mirror glam] ¥Yy /17— (—+two-way mirror).
one-woman ® [& 0§ ] &tk 1 ACirbha (i Evx
Uy (—one-man).
M 74—LFED.
ng' FJIWJ @& Opi Tl EORD #Fe o, AETLE
b&g @ GHAE - G- - o 2gil i L)
on-ion’ ."mjmf' (Mo- i3 [af) [FRIRE T REDLO )]
— & (@ ~s [-z]) [OU (FEHHOHBLLTD)ATR

on-field :

% mrfinely chopped onion(s) fit{ AL #v3%£ (AU

Db Yli~s TETIEEHD). )
know one'’s onions (J5i« {FFT) «-lo» Il

—}"E’]—& H‘Tz’ﬂjfml—-’J- Hand)

¢+~ mirror glassJ ‘\’//'/ 7= (—~two-way mir-
ror).

6ne-woman & [& 0#iT] 2tk 1| ATiThbha(fk-¢
VAR {ELL) (—one-man).

on-field EEEH 7 71—\ F Lo,

on-going’ & [l @ oficl (RLMD#EKHO, EIT0E
DI&'IF'(D'- fiE- s ge- B - P28 L),

on-ion: /injon/ (Ho- i /a/) [FEIRIX T KKDB0 1]

BEDPKRDONDKIDICHEOTETVET,

FELL, HHELTOS <in>, — & (@ ~s [-2/) D0 (FH- HI@@H*L& Lm) &
off one’s énion (Vfff) AL ZMLT, FEoT. * trfinely ch{)pp(ri onion(s)
¢~ dome (1] (UARED) ¥YFFHF—L. ~ ring ¥ Dt peel an onion 97»}1*0);&
THFFOREUD. ~ skin #VFYOH. #{r< /French onion soup 7L >»F* =4 A—F/sliced

onions WYI0IZLE 5 vAF. ]
know one’s ontons (#-%%d- {EFT) <o FEHII
uf-Lln‘ ﬁﬂLfL‘% m

one-way &R EFEDoNIoN ringllid Odpft5Eh, 2
NZhBEENLRBAIEMNINTVET onionlEBZ o0
BEERVEDT OdlEHWUEEAD, FHIERETHE
MICAWSRBDIEFTESNTVET,

—~

A=Ay 7 htmm;—n I:blmnch fries and
onion rings 774 Ff7 pid=dr) 25~ gkin #7%
*@E‘.

EFRBDTAZ—X, KZARICHEILD!

EFDQRFZAR T, FISBEN/ERHXENA T, BEEFZEMICLRXGRBEY, RERN, VAZVITREQDHBDE<HEOTVET.
—BlEFEFETE, [T XL LKEMES H40R] TEIF OI&MH5L, BALREDTRERILLAZENDSS, 201 8FEED > 2—RER T,
UTO&ILENIER - VAV IHETHESN TOETS,

(201 8FEE 2 —HBRHRERE)

cu-cum-ber?’ [kjarkambar/ B(CIU F297) rcu-
cumber slices ¥29VDAF4 A/(a) cucumber salad

snowboarding  athlete coupon 290 0¥54/pickled cucumber F2%Y DR,

typhoon diagnose commuting (as) cool as a clicumber GEHIT)ELEEL-T.

cucumber X-ray password

pumpkin diagnosis  booklet d dorm! B (—dormitory) (< £5T) 1 GK)

. . . orm E= owm/ @& (—dormitory) (<72 ) i S

:Icg:gﬂ:leent gg::ny visa (R2EERED)EE Plive in a [the] dorm HITEATVWS/
. go back [come] to one's dorm room HOMEIIFS

BClopEs il DR3). 2 (EK3E) (RIEHRD) SFFRE.

telescope suitcase
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especially & specially, particularly

especially (3, BIRMRMT—ALLEE, BB Z2RT
DAVHH, Fic BB AR aFEns. £, #E
® ORITIEEZEHAEIL VLN, specially EFIH
EOHMNEERLTITOIWEITAILS RT3EBLHVLhA.
1z, (K FWT) TR especially 1 LX< HVLN
HIEBHD. Ebl, FRIEZRTOILZOFEOA. particular-
ly it especially 1 LXBlES oA LEHD. T, 7
iju B ORI TIRELEYARLAL, 2055, EELTY
FEND.

EBOFEVWSITE, O—NAZEHMICHRL, KWUIEHET
HHOYRTLLEFELTHYET ., p.668-69 especially

(2]

(1) E=r2 bed OFIN E L ¥ FIEARRIRLHE
MBI A ES2EOSEE, B EEFETHNS
ha(—go' @1aE» ), aE 1 B 4) ). Fi
bed M5, in, to, out of, into THFOHEMAEL. A
o<y F2EHLE VAT SR Rea R E#T 2850
e IREFZMES Bill is sleeping in bed. ENL
GEE LB ET0)Ry FTHR->TWA/Bill is sleeping in
our bed. (—RERI)ENMIELLOY FTAR->THA.

(2) bed ORI in £ on in @ _E#H-ERELEE2HT Ty
FORIZ0AE, on By FAN—EHFLED FIt@BT

O 12— 12n=

[BEoT, SEoTInAE&IFENS.

OA—/NAEBMEHICERFL, WEEED
EREZFHEICKMLTWEY ., p.176 bed

BRZHIT BB Fvr—rEHBEHLELL, p.777 foolish

WZF v — bk foolish stupid silly crazy ridiculous absurd
it is ~ (for A) to do O O O @) O O
it is ~ that ... O O @) O O
it is ~ that A should do O O O
it is ~ of A to do O O O O
. Ais ~ todo O . O @) O

€) EAEoBEmRD:

& [for, BHEEOWIT fr, (58) four/
:E k] N &
for! (@7 fore, four &[FIF)

FRIRL T (R -2=R/) - 07z ) (—before, forward) #
B, MAHEBECRARE (11, 2, 3, 4)0EH (16, 7)o
TlI-0kdiz) OETHV20H8A, LH-25H (118,
19, 20, 21), 5% (116, 17), FBH-FERE (| 13)8 20
HiEL s oho 0, Fei-FEEE (111, 12), BEf& (]
15), #l&-Leit (| 22)a X0 BRI HEELE.

7 LFIZET 1[FI2E] a (A OEBIiC, - &BHHT -0
bW wHere, this is for you. 11\, ZhEIZ (HEY
WaETLEREOPLE Y LH)/ What can I do for you?
m2ThELAL0TTh (@EBO MThbos Lol Et ] £ EITH
MT2#EH)/Can you pick up my laundry for me?
-y VBRI AR T o T< /1 did it for
her. FAxEN 2L OREDIR ok (B did it to her. (Fhid
AL L TR k) TRIAE - BB LEENR RS
%)/Smoking is bad for you. BEI{AIZE.
bE# B MEE] (AzE) (0k®) I (Bbuy, cook, find,
make ZEO_HHEHMNFEZHS B ORBEHMNGELLT —
give @ 1 3CEEEP. to 8a) buy a tie for his fa-
ther (=buy his father a tie) ORI x7¥4255 (A
Rl H B2 2 3B A 10 buy A for BOBILM#E 2 4
l: buy new tires for his car [*buy his car new
tires] HEOHIFH LV ¥4 ¥£2H 5)/cook a meal for my
son BFOLDIEH%EES (=cook my son a meal).

REERERE, WICEREEDORTVERIEICDOVTII,
BRI LB ZONITEL . p.779 for

S3[EMED 12T, Kl (—=to [ 9) Soy protein is
good for you. KE#¥R7i3{&lz0/This is not the
car for me. =This car is not for me. ZHUIEDIFAD
H L#20/Billy is the (right) man for the job. EV—ii
FOHPI(EXR)S-THTORE.
BEOIAYY ChABIELNI 2dbhoT3,
X I know this is difficult to vou.
O 1 know this is difficult for vou.
VarREcE T LT
X John was very kind for me.
O John was very kind to me.
LORESH LD LE LD,
(O Was this book helpful to vou?
(O Was this book helpful for vou?
Bl-lzloT) KEYTS B 3B <OBE, A0 fEE I
LoTH%3 (| EREOE). difficult THREEY20ME%
FEFELT for, kind THHUIRITAOIRELEREHRLT to
#HWa. helpful T, $EBI0RES2EMT 255 to,
FIIROWREFEFRT A EWE for Z2FH0LA. for 0ABLY
Az Lo Ty, HOHE L% this book 56 you 2
M58 0.
2-/20R [---[2E2 Ty DED for & to
(1)for OFHESL @ #Eik%%T Pappropriate,
big, convenient, dangerous, difficult, easy, good
(&), hard, (im)possible, necessary, perfect, safe,
suitable, unusual %2 & (HEF for HE2L @ T
seem, look, sound #ZEFEIHEE to SHLSMAZ L
tH5: It doesn't seem difficult fo me. FAlZILEEL 25
R Ak,
(2)to OFMERL FE FIMF MO ECEE LB
s %4#£ET clear, (make...)difference, famil-
iar, good (#t]#4), (be a [of] (great)) help, helpful,
important, interesting, kind, nice (# %) %), obvi-
ous, (be [come as] a) surprise, (be a) threat, use-
ful &,

A—/NABICKUIREEES I
IERICHERBERICOVTIE,

ISLTRULEBEHLELL.
p.125 at

1-/\A0R HEEEEZEERT A at

in SEE-EEROMERR EOBFi2ERTA3 AT %
MBHCHVONADIHLT, at AT LEAEEERLAN
Etad, BBIAER XS T 288 FEns
(1 6) My car is parked at the restaurant. fA0
HIVA P /B THE (BEHEIIES)/have dinner
[dine, meet] at a restaurant VA7V T BE L[
Hr15, 25 (AABLRGUVA M v TOMBINEE);
ZheOFERCE in L ES) /sit [work, bel in a res-
taurant VAT THEA[THEC, 03] (BIhHOERT
X at Lo,

BREEEEPOCLAEREZOEED IS LI
mz, BEEETCEISAVZERIOT—>3>
P, MR E TEET 3ERRB 2 X IEEE
L. XAFRGITRLEL. FE R R E O HE

[FREt TEFEIBHETIBLLEZZL,

p.385 college,p.357 circumstance

O aoyr—>av

3=/ (1)#/E + college Wa four-year ~
PUEEHIRS/a junior ~ FHIAY:/a women's ~
R

(2) college + @& ™ra ~ student K24 /a ~ cam-
pus K¥EO*+¥)ia/a ~ professor KZEHI%/a ~
graduate KFREEE/~ tuition KFEEER/~
scholarship K&EAEE S,

(3) i + college Wapply to (a) ~ KFELHETS/
graduate from [finish, complete] ~ K¥#Z %
A/drop out of ~ KF#BH¥T2,

cir-cum-stance: /sd:rkomsténs, (3] -sta:mns, -stlohns/
(W5&E3 5 1 F8H) [circum (Fb YD) stance (72) >
FEbhorETi]

— & (@ ~s [-1z/) 1(C [GEF~s] (HE- TR EHES
3)E1E, Wk, B% (@(1) LIELE the ~s of ... (2)T#:
£ I B I environment) Your proposals are
not acceptable under [(FI2#) in] any circumstanc-
es. = Under no circumstances are your proposals
acceptable. = Your proposals are not acceptable,
whatever [(L Y { £} T) no matter what) the cir-
cumstances (are). VPAAIEEF LR THREORELZY
Ansil (Bwhatever [no matter what] the cir-
cumstances (are) IO E S A HE) /under [(F1H)
in] normal circumstances [ 5 (ORI T)IL, 5@
# 11 / depending on the economic circumstances
R OO F RN L > T/ Given the circumstanc-
es, | think we ought to dance. WAWALHHfEZMT
i, A8 F v A2 T 5 B0 LS /Circumstances
alter cases, (Zib¥) BELIBATHEREIIEDS.

2 ([ ~s]] GEFRL) BB, B5LMAE because of per-
sonal [family) circumstances {HNBI[REO]THFE
HEIRREI A R T/live in reduced circumstances (%
) (DA ) Lo R E TR H 3.

3U (<) [Blc~s] (BT84 TERL) BE, H5B:
@y W The force of circumstance caused him to
sell his house. P ELHEFETHELE 1/ a vie-
tim of circumstance(s) MO ESE (B2IEREVO
¥ 8 % ¥ 4 N)/due to Lunforeseen circumstances
[circumstances beyond our control] AHEIOFHEILY

O xxzoFr2 b

FAAOA— AV —H— (KRFE)
DHBRER IR I &R, BXXHHED

@ ﬁﬁgw;‘rzf ~/ I\ EREHICEHHET,

(RO WHEOFRIR

AIOMALER L, ML TAaNE2B50HANLNA, ¥
HORB ORI T, MEEALGE GRS, NE L0
BEINLZEHZD. FEOERRIZ, however Bl 1, vet
[#, nevertheless, nonetheless, all [just] the samE,
even so', 3 au(), although 1, though & 1 #&
BdHd. fmai X T, LLFREF2200BMOEHLLS. 0
Tha, fEE%ILET2 L THEELEFCLELER L ShA.
(1) EBd& =W >FEFOER FHEOERE2EH T L0
OFi%. FTHHOHS T I HEOFERL WG TEINE(—
fitis, SRFHTFORRELE)) SRAoh, MFEORBIHE,
HHDERIBALNS (—may FEEDEAVE, actually
FE@ROr1YE) Of course, coffee is not associated
with serious health risks, but it is far from
healthy. 3 bAA3—E—{3, AL RE LOEMEET
<z, BERVEE S 1EELEY (@but l2E»
THEEOIESISZ; Of course (fi < FiE AR 3HE) /
Newspaper editors may argue that they are sim-
ply reflecting the opinions of the people; howev-
er, the press is also responsible for forming peo-
ple’s ideas. ¥iHREHR L, B ELERKROT R 2K
LT0AlT &R0 L ERT20E L0, EASGERBEIITK
ROZEZXERTEETLH3 (Bhowever THEVTHEE
OFEEHHA; BEEEE RO may $35277)/In

p.276 but

FBEEDI KL< HBHIR|ER) LT,
RAEXY, FEOEF - EHARRE

@ EE0FEAU b omsmEnmcmETY.

p.1393 often

([FEORAYE) FAHER YavickURG& o .

X I often saw John yesterday.

(O 1saw John several times vesterday.

HEf often EAAGH CHRVEINAEBMNITAICH
W, DE2DBH TR LIThN AT A% F T, several
[a lot of, a number of] times, frequently, keep
doing ZERIOFEHEH N,

€O 131=4-23>

A: Here's something for yvou. i, IhofzbE5%,
B: Oh, you shouldn’t have.

Ho, FARIELTOEEME Thbo 0z,
AL ookt ER LOER M.

MEMRXDRFERRIT L.
ARDF—ZIHRICHRETT o

p.1818 should

BRHIATLTY,

M= Ba9EE (indirect object)

4308 (SVOO) T, VOEBEISHS 0 0L, 201
H5H5 120 O (HHEEMEE) LXK TSl ZORIFEHME
bhBILAZ L. BEAZOMXTRAVONEL TEXD) 0
Begblokny, MiEEMEGER T 0ks5EE
AR LS.

BEEVTHEITHEL I B3CERED

p.779 for
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@ svEzoEr b Qaw

— A5 MMCT B B make® ... clear, (%) clarlfy, [ %

@) DISCOURSE

@ comPOSITION

— FEM(IC) B [# 9 1] surely, certainly, for sure jb/._,t“{ & @ reading aloud. ALzt 1- 2413 L1z He asked his lawyer for his ad-

24 3] make ... public; [7iF¥ 2] prove*; [WI/R¥
5] define. ®Jifii% W 5129 5 make things clear;
clarify things. e D A7IE4 6 MIZT 4 prove his guilt.
o VM2 S define one's position. » L] 5
D WA 623X E He should make his views
public.

SLWBXOE>Y R BASHICT S

identify.

identify |3 M#3 U THIRE(L 2] &0 5 T80, T si %
BB 5 ) NENE2ZEW T 5 L0 S TERTO TG T
B IS CENTES. (DUEHTE) w45 HOIEDK
HEW oz dXEThHS We must identify the causes
of this disaster.

@) LEARNER CORPUS

BLHD B

Q) E23 Q0h) ELS

O (c) BET3 O (d) #RIT S

Qle) ELS O (f) FHAT 2

Qg BLEFIC<WD.. . EERS

12§ OEHETS

O &ET ORIZTS

05> OLLLES

0 BEOHT

25

think ¥« # 84 0HL GHETHML - MMnE. o7

DEOZ LA S think of the country.

feel I NEL D], £IhOIRAE LT, BEVERYH I %5

L, BRI ADICE A2 XA I H0A, »BITELNE

.5k 1 feel that you're right.

expect FIFE T FHT2], 22 .D HIRAELTIYA..T5

J"”'JJC")\,,{,H LIFELDNZ L, IFELL RN LD
WS, »FELELEHLTELLY f .5 L 1 expect that you

can do it.

suppose BEBRAHIADG L TH A RVIIESETL L. LIE

Lz THa, »EEAIE MDA TVS He's sup-

posed to be clever.

imagine #3264 95 ), 2ZhoiIRAELT, BIFEARR

fEEDT, bhohhmA i 52L, wHlLIEKRYDTS

ALS0PE LS 1 imagine they will succeed.

guess (oA BURIZIES =, JEWEITH L. »2h, {0

L .57 Can you guess what this is?

@ LEARNER CORPUS _
think ;AR {EHEE: GF) +3 / GF) +

U E G Z B think %8 SR LALT, L<
T ((#%) +2 / (%) +5) 2 XL 431 think ... OEHE
. HAGETI FN&IH I &S Jtiﬁ.” ){.'{\-( WAT AR
2RI6F 5 LR TOIAD, WFEOLTIT I think

ZRELTHESOREDLHTHRHATHS. EROPT, #
i b e & ThFlcA ;}éc&jL.JHLf:L‘JLE.’j‘I-il think Zf4z T I
believe ...((%) -2 / (RE) -1)2EMTAZENTZS. (=
Li’[i%’:@l”la&

BAEISEHLICV
HESLWVWKRHAEREX
TEVWIERT=HDE >~
ZRHLTOET,

p.16 BWISHIZTS

HBEMBOZEEI—/\NR%
SLIERRZHEIC, HRA
FHRENENT XS CBEIE
RBEELLRESTES (B
B[ BEEY, HEDE M
BEHLTUVET.
SEORETTIE, EBELEED
SREMATTZva7v7
LEL7z. p.254 B>

€ 543t

AZIEDFEE BHEZ a lucky direction sushi roll;
B34 (FEHIAYIZ) a thick sushi roll eaten toward the
lucky direction on the day before the beginning of
spring in the traditional calendar.

[certain] (=>% - &); [5E 72 < || undoubtedly, with-
out (a) doubt (7 <); [A412] indeed, truly
(=>4 @); [RetETIE] as I remember; (G440 E L
#i) if T remember right(ly).
OLFEDIC.. T BT wHELREREDITE A TRk
Z L #d 5 Surely [Certainly] 1 have met him some-
where before./(HHLTWA) I know (B LTEWLW) I
could swear] I have met him somewhere before. »
ML fED I 225 12 He surely [(5F) sure] seems hap-
py. (Ml certainly i surely XV & {HNADTZOLIRTH
WADEA B ([ E]) b{'mlffm\"ﬂzﬂil hAFE
That is certainly _nndoubmd!yl his camera. »fif/n(z
{3 1F L1z A7 X4 You did invite him, didn't you?
(B did W) %50 3 5) wHREMICZIROELE T
surely received your manuscripts.
QUEEMIC... 2T w2 AT BT EHD 1t is
true (that) he is young, but he is wise./ True, he is
young, but he is ise./ (3] He is young, to be sure,
but he is wise./ (i) He's young, all ~ right, but he
“is wise. (AT E)
ED Mcofv— FEARMIC T 20 X TRERI I B 0 &
“This parade has to be the wildest ever!" “I must ad-
mit it is fun.” (BB B2 E2RT)
@UBAERLZVLD DT »w I, EA3 A5 He
has, I / believe, three daughters. / He has three
daughters, I “believe. wfifiip( = RO T LU
2% B0 T LA You used to smoke as I remem-
ber. w»ff( = FAORLESIE LHUERR 2O S HIE LT
N7z If I remember right [rightly, correctly], he was
present at the meeting.
@ piscOURSE NN
> DT B it HY ] HE VLB 7% H A O RE G S IE Lo R0 T
Hol. LA LESERTIZZ O XS5 £ The lifetime
employment system was, indeed, effective for Ja-
pan’s economic development in the postwar period;
lately, however, it seems to have become outdated.
(Bindeed (L2 ET T+ Aa—Av—H—)
I*W LY S J.:IHZ?‘LJ:L‘%JEDP)?‘ ZDEDIZE L E TR
TR HIC -k 2 L2 5N T4 540 Material progress
certainly is good, but we must not forget that we
had to give up many things for it. (lll certainly (#z L4
Wi %ERTF 1 RAa—AT—H—)

XEOERAERT TAA
d—Av—h— (EEIRH)
DEVEZ, ZleEdIC
DAUPTIRLTVET.

p.1059 ®MIc

BARDOYZSNEANICETT

FATBERREIC

BEICRBRBICIE, (BEXL|OOTEDF

Fl 7.

p.193 BHEZ

B9 5 B read* (it) aloud [*loudly]. (Hloud-

ly ATAR T OR) »REHHT 52 L HUIRET 5T
L4 H %5 Sometimes I read aloud; sometimes I read
silently [to myself].
@l composITION I
REBEMES DD KU\AE P The best way to learn
English, I think, is to read English aloud. Reading
aloud has many benefits. First of all, you can mem-
orize words and phrases more easily by reading
aloud. If you read silently, you may sometimes lose
concentration, and skip some difficult phrases. On
the other hand, when you read aloud you have to
focus on every word. This helps to memorize Eng-
lish words more quickly. Also, if you use a CD that
reads the text aloud, you can learn correct pronun-
ciation and intonation at the same time. A4 5 |2,
Wil E P S —FONEIEHTHEE. WHIEZ < 0F)
HBHa, H—I, HFad I LTHFEP7L—ABRTEE LR
¥<d, M LI &2 BB THEL L7 L— A% Hip
FIEBHDL. — )5, Ty BLEINTORIHP Ladhid
ReRNEY, XVHCEHREEZTEZALILATES. T
atCD AT, ELWRE LA ¥ FF—v a v ERETEN
4. (HT3E %) X 2 X - T to read aloud, reading
aloud, when you read aloud 7 & L Bl TE32)

RKEZAROBHEMEXTELEY LIF5N DB
HRENE—>2 % 1 6T85R 1V, (RAEMBE EEE
RER,SEDATLICLELE, p.266 =5

HE K U/ IRERER

@ WORD CHOICE

1EHT 387, 27 look for ..; (i) seek* (for ...);

search (for ...); hunt (for ...) (O X512 26212
VB OEFLIEITBORD A L),
29, &Y
look for FARAYZE A - -3iie E2EHRT L, L ET
B e BFOREDIZENEREEL TS I'm looking
for a good school for my son.

seek FllE- 2 S PRI E, o R MMM E%
SHLKHEZ L. oM ohDH LWHEEZIELRDS seek
out some new perspective.

search HLARNZA-WE2 RT3 L5L LT, IKWiERRIcD
FoTL F{EMRT L. LEL, search for+ ZFDEE
Hu 28546013, seek &[] Hklz Jlli%ﬂjfﬂllﬁh B &% B AREIZHL
AZEBZ., oF7—FX—-ATEDOHILZMT search the
database for the word.

vice [consulted (with) his lawyer] before signing the
contract. » MK LI &55H5 1 have something
to talk about [discuss] with you. wZ O[T & H]
LTt %S 1 will decide the matter after con-
sultation with my parents. »EFIHFELE(=2TH
Lok A E S X 1 think you should see [go
and see] a doctor. »EH7ORLHEL LB LA TS
LMW E S T think I will listen [be listening] to my
body when [while] I run.

Lo b MELEWZ EBHBARTE, BEZAITD
Wbk, 7P F2zo&, EERIHUELEVALESTNS
/U,ffj rrm'l' ? /I“Al.f.-fa)o J\.[lllﬁ iliftb\ C’Jf_( LJZJ r% ’J.st
EpoIEGHE L2 T, hEIZATZL00O ) “Can I talk to
you now, Mom?” “Sure, what is it?” “Well, I'm
thinking of studying abroad after 1 graduate from
high school.” “Study abroad? Are you serious? I
thought you didn’t like English.” “You're right. So I
want to go to China instead of English speaking
countries.”

e #85% 8 an adviser [an advisor], a counselor; (¥"1iy
#2) a consultant. ® B ZE (47F42 L D) a consultition
room. ®FBEPR a counselor’s office; a clinic. ® 7
Ml HT a child guidance clinic. ®#03#1& (&+L0D) a
senior (corporate) adviser. (i 7% % d(lVleI 13 MR

i)

SEORGIIFMIEILAZIFTLELTRLTVEY poo1

0 =051t

DT RE B a home; a family; [77 151 a house-
hold.

home FEL LBt o THLLTOREZX
7. BAVEEMNFREAE G ET5.

family L HALE LTOREE ST,

household i A Tig A Ed &, Prif0 4%
7.

MIL~5RE] % LWEEE a happy [a sweet] home. ®
7% it a well-to-do [a wealthy] family. e jji#%

Ji£ a broken family [home]. ® BE[5C] 14202 a home of
(a) mother [(a) father] and child; a fatherless [a
motherless, a single-parent] home. L[] 5 )z
an upper-(a middle-Iclass family. »& % L5 E
2 They have just married. »EfRARKEIAZF LS
KT EH, AELREILELITLENFNEILOE
All happy families resemble one another; every un-
happy family is unhappy in its own way. (EIT 547

BAZBHME BAEBEI-—NADPSBELLEBEREOF—
T7—K120I2DWVWTlE, RRMEEFDREIZZET, Az
RLEDSERPRENDEZBEHL TOET, p.657 &Y

1DDFERICELDREFVHB5E, EROERPHIED
ARRBREZFHLEHRLTOET. p.343 R



BEESHBICBAVTYIRERE, EOKEICKY
X -BROFEEVRETRALEL B - BIFAR

T(i%ﬁ@ﬁﬁﬂ&’&ﬁgﬁb, BERGEITEL . p.106 around

Q o7y

a-roundi /eraund/

JRFE THZRE< Sk (LB 4)T, 2200 THR XS, %
HYi] (LB 3), N2I638ik, HEvic) (1 E12), THbe
big; HowaKEI (1B 1)aloEAiRELr. B ok

e Al F

ki ik

%4

@ == - BrIOERIEERS

-mna - ABISSEEIRICEEEL KL .
KLESBEERPRAEDPFELRE DD, HEDRERE Y "EDH
REBHIICHE ELET . shouldTIRERRRDEKRTIZARL,
EREICEEDORVZR -BLEIDOShall we [I] ... do?
PEIRICEO>TVET,

Wikl THNE.

© O[x5x] o

a6

D EEHER

2B -EDRRACBFRRELHMIETEZS10H4TFEEZ
INSRLEL = BB ZPROIC, BRIHXIBICHEELEL .
BRHFOFELHIEEYICINERL, deep-clean, grocerant,
heads-up display, loH, job-shadow, LGBT,
phub, selfie, SSSS, trenta, YouTuber,
washback effect, webcomici &, REAEFICDWNT
U EL k.

J-/\20% around & round

around ¥ (3&) Tk (<) B0, CR) LEAT2

SO 1FEEOHEETHVORARLRELTETVLA. FiH

JE B % T 28 A1, round LEILEEREDNELS

?’wa’mb%. round O FEE 8 3 CK) THEEIHVS
A.

[ Dual™v 4 A% X (WEBKR) | %

[BARTESFFHN =/ EE LT, RERBOD T — S HWEBTHRFETES[Dualy 1+ X5 L(WEBKR) 1 %,
71 XSG LRMEFHE FAR] 71 XFLHMREEH B3I TESEIRHBLLET.

[DEDDEHET, 5H7-2D5|X )]

[DualV1 AL L]l FFEZETBANIZW A DER THERA TEBWEBRDFERR Y —EATY (RABRED
BEICBVET) AKBEDNT Y ARVWERICIE, EERRISTAIRDEM T MF TIIER TERVEERT AU,
IESTIHERWIEKZEDTEET,

RELE-gEET - pr | TENEE mm - — =
= R MU TERZRER

“begin’ Tz aiEnTaRGE 5 - < ::1

w i, G FTHRAELDEFS!

2(‘-. foai's besmnn fegis s bewun tugda’ 3 =i ) EEE
“be-gin i 1 lbesin to do/doingd <A--WHD — LWHS, ~LIETistart)
Sro— R :"m‘:".%“t:;?nmﬁt"; ﬁ:’:h;f’ FHICDVTIE, 51 http://wisdom.dual-d.net/ IC15$R%
e m}*;:ffch:g;fd“j;;iﬁ“;?ﬂ»g FITLETDT, ZESICT I RALTIHRLS /280,
beg LR e et rEn .
B besin to tekin doira

o8 o et FIURRTA XL LIE, SEOTINERICOVTOERS,
A7 1n v Hinms=us L N neE - - N,

= S (u'lzzsr— "s.'.w;rku'%ﬂ i o ma e LDOYAMIIRRBRELET .

_— %\r“-‘- T101-8371 ERHBFRERMA=IGE 2-22-14 B 03(3230)9411 (f5f) - 9412 (&)
i HR—L~N—URL  http://www.sanseido.co.jp/

® AfR%it  T530-0002 ARHILEZERIGHH 2-5-3 = 06(6341)2177

@ LEEETH T460-0002 LHEMHHRANOA 3-21-31 HAADKEIL2F & 052(953)9211

® AMZi  T810-0012 BEMHARAEL 1-3-1 = 092(531) 1531

® HLIREEFR T060-0042 HIRHHERRABEEISTH 2-1 SAOL15EIL3F B 011(616)8722
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